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Why Clients Choose Alden e® 20 eNn

Traditional o Self-Directed / DIY
Category . Traditional RIAs .
Wirehouses Investing
Personalized, relationship- Inventory & .
Client Experience divemeain | X quota-driven. X Standardized qu X Self-directed.
management experience portfolios.
Integrated, education-first Planning available Limited or _ .
Planning Style 0 planning enhanced by Q but is product-driven. Q self-managed Q Saliastel o3 EIElalE
governance and discipline. planning. knowledge.
i i Suitability of inventor .
0. Open arCh'teCture.W'th @ 8 y v Q Limited access to @ Self-selected
Investment Approach wide range of conventional & for age and ) . N ¢
alternative solutions time horizon. Investments. investments.
Access across alternatives .
. o Internal product Limited pool of
Access to Specialists Pomek; ESiEIiE plEmTIne: Q represe:tatives 8 spelzialists Q MElS

private placements.

Modern digital tools with Basic monthly

Technology & Reporting (7 streamlined reportingand .4  statement generation. . Monthly statement X

Limited reporting.

user-friendly interface. generation.
; Governed b —
Client and Advisor Appro.aCh designed Q . 8 . . Y Q Independence priotized
Alignment Q around client goals and Purely transactional. investment committees -
J education. and standardized models. over performance.
Active monitoring with Advisor bandwidth Self-service Unless "Free trading" comes at
Service Model Q strategic refinementand .0 may be limited. X a higher cost to client.

client engagement. additional fees paid.

Strategic coordination of
Q estate, tax, retirement, and Q Services are limited. Q Client must request. Q None.
legacy wealth architecture.

Holistic Wealth Strategy



